20+ Mobile Usability Guidelines

Journey: Shop groceries using Wegmans instore app
Persona: New user (Rajiv Kaul) found about the app after talking to Toshiba. | downloaded the app and
got a new membership with Wegmans. Started using the app to do groceries

Issue: The app logo is a crucial
“anchor for users but can be
prone to misinterpretation

-t Advice: Logo is generally an
escape route - ask user to
confirm the intent to leave if they

{1)57’”“’“ «{I)‘ym tap the logo, due to potential
r . r p. adoption barrier

L J
W hh 4. Issue: Users don’t understand
Thoc?a b.'" , > “Wegmans” would like to find technical or industry specific
ats a Ig promp IR WIE] ot & ctore that is and connect to devices on Jargon - in micro Copy

at the start i participating in the Mobile : your local network.

“Shoppi | ".‘a‘ci-:;iY.w.il“~. S(j)"x?‘-l u(. the \m‘.av m:-»:..'.‘i::‘ri-\ . . .
' 7 to communicate with the transactior AdVlce: Invest In Strateglc UX

controller

writing (especially for critical path
through the onboarding) - that
make people aware of their
experiences, engage them and
reattract them

1. Issue: Label doesn't
indicate first step of
connecting to
Store’s wifi

Advice: Full Scope
in the link text and
Contextual Label for
the primary action
on the landing
screen e.g. Connect
to Wegmans store
wifi

5. Issue: Not clear what is this
loading indicator for?

Advice: Always provide
high contrast load
indicators whenever new
content is loading. Display
the load indicator
immediately after a user’s
action (<1 second)

2. Issue: Main
Navigation
categories are
highly prominent,
but are not useful

Advice: Consider
representing the
main navigation or
important
subcategories or
both as part of the
homepage content

9. lIssue: - app name is not
displayed. Just Wegmans
confuses user what will happen
on tapping the logo

Advice: Provide a consistent
layout and design for the app
navigation
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6. Issue: Users intuitively o —o0——4u v «—10. Advice: Visually emphasize the

Wogmans $0.00

tap on process steps - if Cart link in the app-wide header

process steps are static
they fail to support

ingrained user behavior SCAN
L J

Advice: Always

Wegmans

: Scan an item or use the «<—— 11. Advice: Consider Devoting 50+
|mp|ement process steps Link your Shoppers Club account Keypad to add an item % of the Page Width to the
as clickable elements. Ent t :
nanéiﬁ’ZiiEZ‘?‘éZ s, Image Gallery for Visually-
. Digit Phone Driven Products

Additioanly, label each Number, or scan w
step to guide users, your keytag.
showing how far the »

o / - -
have progressed and how Emnm

Enter N
many steps they have left Scan Keytag nter Number

Scan Key Item e . . -
|||||||| Racade Coda - 12.Adylce. C'ons,lder providing
Quick Actions for repeate or
frequent actions
/ 000

Price Check More

7. lIssue: Avoid multi-column ——
data entry layouts - Users
have a very difficult time
correctly understanding
the relationship between
help text and action
buttons in two columns

Link your Wegmans Shoppers

Advice: Avoid multi- Club Account

column form designs -
use a single primary
column for data entry.
Keep help text with the
related form

Scan Keytag

v

8. Advice: Always highlight core
product and brand features on

the homepage Account Number or 10-Digit
phone number

or
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Mobile Shopping shop  Mobile Shopping

$4.08

Total Savings $0.50

$28 56 «— 14.Issue: Combined Cart total, savings
. and the brand in the main site-wide
Total Savings :$3.50 header are prone to be mistaken for

{()gmam

{I)gymafw

13. Issue: Can be used for Past Touch item to view or swipe cart links, and the two can be

Purchases > to delete. difficult to distinguish.

. o Scan or key next item. TLNT PISTACHIO GEL
Advice: For certgln kinds of To complete your order, scan a 1 $3.99 Advice: Either visually separate
products, especially grocery Pay Station. TLNT PISTACHIO GEL ‘Brand’, ‘Checkout’ and ‘Cart’ links in
'tems and takeout, Hsers B $3.99 the main site-wide navigational
tend to buy the same items TLNT PISTACHIO GEL header, or only permanently display
time and time again, and the 5 .: the Cart option.
need to refind them every N ...
time they wish to purchase TALENTI CHURRO $3.99 4 ILNT PISTACHIO (JH“
is tiresome and inefficient. 18685200155 Item Savings $0.50 $3.99

TLNT PISTACHIO GEL , ,

, . ) 3 +35o 1 15.Issue: Barcode scan adds item in a
Prominently display "Past T T split second without a confirmation
Purchases” on the 2 Ll PISTMCHI??Q that item is added in the list. | kept
homepage for returning Sy on scanning the same item
users who've previously 1 TALENTI CHURRO repeatedly
purchased from the app Il”"” Scan $3.99

, Barcode Advice: When identical items are
Display a larger assortment added to the cart through barcode
of previously purchased > — . scan — Display identical
items on the app with larger § = / 060 -! accidentally added products as
average cart sizes (such as § — - separate items in the cart
grocery sites), and allow MyList L Price Check More Shop Price Check More
users to add more items to An barcode scan item to cart/list
the cart directly from the should stay active for 7+ seconds
quick actions when added,

Advice: Style the Primary

“Add to Cart” Button to Be Use a exit delay of 300-500ms, not

Unique and Prominent have interactive elements near the
edges, and avoid the use of in-line
scroll areas.
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Shop  Mobile Shopping Mobile Shopping

$20.40 Wogmans $16.32

{l)ymafw

‘ Total ' : . . .
Total Savings $2.50 Ll T B 15.Issue: Users will be disappointed at
Touch item to view or swipe having to leave the cart to make

to delete. changes.

v

16. Issue: Users need enough
time to review and act on

information presented with TS FIANCER - Scan or key next item. .
the help text — and to be $3.99 To complete your order, scan a For users, the cart is step 1 <3f the
able to easily do so — or 4 TLNT PISTACHIO GEL Pay Station. checkout process — if they “go
otherwise won't $3.99 back” many feel as if they've left
experience the benefits of 3 TLNT PISTACHIO GEL checkogt, which is dispiriting and
this “Swipe and Delete” $3.99 frustrating.
confirmation. TLNT PISTACHIO GEL. TLNT PISTACHIO GEL
. $3.99 18685200037 ($3-99) Indeed, refinding the right place to
3 TALENTI CHURRO make grocery changes can be
Advice: Show a Delete $3.99 diffipult — especially on mobilg
icon on the right top x Item removed from order «—— devices — as users struggle with
subpages, unanticipated “Back”
User can Tap delete icon E)utton be'rlwsa\gor, andhqthelr issues]c
to make items active - to e Kav ltermn e.g., see verarching Issues o
select and delete "”I"I R Cox(/je Mobile UX”) that can cumulatively

result in users abandoning their
User can select multiple order and become an adoption

. 0§ — barrier
items at one go to delete ! / oo p— J boo

o0
Advice: Show delete (user action

confirmation) in a popup on the
same page

Shop we‘:k More My List Prige EheCk Mo

An undo capability can also be useful
as a guideline to make forgiving Ul
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$12.24

Total Savings $1.50

Issue: Cart total lost

{/)Pymaad
Advice: Keep cart total while order
is finalized for processing on the
kiosk

riease 1010w payment

16. Issue: No obvious means nstructions on Self Checkout.

for the user to cancel the— Preparing order for retrieval. _ ' ,
order retrieval . Advice: Allow Users to ‘Save’ Cart
p:ﬁ:f:uz:mz?;";:t ltems, and Place Saved ltems
Advice: Add Cancel button Checkout. Thank you for Within the Cart Page
to go back to the item list shopping with us. Have a
great day!
000
More

Issue: Asking Government issue ID in the middle of a long process

Advice: Consider having a list of documents required for the new
account upfront in the process

Like | got this nore in the followup email when | abandoned open new
account process

Scan item and Place in Bag ,

Cashier Mbde (Unattended) ! ‘
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VOID TLNT PISTACHIO GEL 4.49-B
SC 25463 TALENTI ICE CREAM 0.50 B
TLNT PISTACHIO GEL 4.49-B .

® Select “Scan Barcode” on app. ) VoID

° Phone camera Wi" open. . | SC 25463 TALENTI ICE CREAM 0.50 B Prod
| VOID TLNT PISTACHIO GEL 4.49-B O It i Q BakeryIOther
. aem >
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Loo
VOID  TLNT PISTACHIO GEL 4.49-B up Lookup
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® Scan the barcode on self- o
[

, checkout screen. : —
* Shopping list is transferred. ; @ A ]

)

® Process for payment.
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